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Performance Progress Report


In 100-150 words, please describe successes and major accomplishments of your SOS 4.0 funded programs.



In 100-150 words, please describe program challenges or barriers with an emphasis on the strategies and solutions in place to overcome them.



In 100-150 words, please describe your efforts to address problems encountered serving your community defined population and efforts to overcome them. 



In 100-150 words, please describe any media.



In 100-150 words, please describe any impact stories.



Has the fidelity monitoring plan been implemented and fidelity met? 
☐Yes
☐No
If no, please select the primary reason:
☐Plan was developed but not operationalized
☐Lack of training or technical assistance
☐Other (specify)
Primary Setting(s): (check all that apply)
	☐School
	☐ College/university
	☐ Workplace
	☐ Healthcare
	☐ Community
	☐ Faith-based
	☐ Criminal justice
	☐ Housing/Homelessness
	☐ Online/Digital
	☐Other
Aggregated Total of Clients Served
Please enter counts of participants served in each age range. If not data for the field, enter 0. 
	0-4 years old:
5-11 years old:
12-14 years old:
15-17 years old:
18-20 years old:
21-24 years old:
25-44 years old:
45-64 years old:
65-74 years old:
75+ years old:
Unknown:
Declined:
Total Participants Served (Q1-Q2):
This is the total, unduplicated number of SOS participants served by SOS during the reporting period. This number includes all SOS-funded activities.

Total SUPRT-A Baseline Instruments Completed (Q1-Q2): 
This is the total number of SUPRT-A baseline instruments completed during the reporting period. It should not exceed the total number of participants served during the reporting period.

Activities & Outputs (check all that apply):
	☐Training/Workshop
	☐ Presentation/Outreach Event
	☐ Strategic Messaging/Media Campaign
	☐ Materials Development/Distribution
	☐ Coalition Meeting/Action
	☐ Policy/Environmental Strategy
	☐ Screening/Referral (non-client level)
	☐Other

Materials Distributed (quantity):
Coalition Sectors Engaged: 
Events/Occurrences Held:
Policy/Environmental Strategy Progress:

